
The Word Is Out!
What former Toastmasters say about us:

Tom Peters
Management expert and
best-selling author

“Toastmasters does a fabulous job of helping people shape

up their communication skills. Toastmasters has played a

tremendous role in building my self-confidence and

communication skills.”

Linda Lingle
Governor of Hawaii

“Toastmasters is the best and least expensive personal

improvement class you can go to. Anybody who

begins and sticks with it for any length of time ends

up a better speaker. As a result, they build

confidence and are able to do their jobs better.”

Peter Coors
CEO—Coors Brewing Company

“As my career grew with the

company, I needed to develop

my communication skills more

and more… For me, it took getting

into a formal organization – such

as Toastmasters – to understand

what communication is all about.”

Debbi Fields Rose
Founder – Mrs. Fields Cookies

“I’d never thought of myself as a

great communicator, and that’s one

of the reasons I got involved in

Toastmasters. The idea of getting

in front of a group, not as Mrs. Fields

but really as Debbi, made my knees

shake, and I’d get all dry-mouthed.

But the Toastmasters group under-

stood. Here’s a place where you

can learn, grow, develop – and

where other people are doing

and feeling the same thing.”

Toastmasters: A communication makeover for busy professionals

Toastmasters: Giving voice to your potential
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Take the first step.
Forming a Toastmasters club

at your company is easy and

inexpensive. Make sure to visit

or join the club yourself! 

If someone gave you this

brochure, ask that person

how you and your company

can become involved.

Visit www.toastmasters.org

for more information.

Your organization needs it.

communication.
Clear

Toastmasters International



Toastmasters:
The proven way to become a better communicator.

Your company’s success depends in large part
on how well your employees communicate – with

each other as well as with customers. The effects
of a poorly run meeting or an ineffective sales pre-
sentation are lasting and expensive. How well do
your employees convey their expertise to potential
customers? Can they lead meetings efficiently?
Can they offer constructive feedback and diplo-
matically deal with a wide range of people? 

Good communicators tend to be good leaders,
and chances are your company needs employees
with leadership potential. This is where a Toast-
masters group can help. Think of it as an onsite
training class for busy professionals – a communi-
cation makeover if you will – where employees
meet once a week to practice communication in
a supportive setting with their co-workers. The
cost is minimal and the benefits long-lasting.
When employees attend seminars, they quickly
forget what they’ve learned; when they regularly
attend a Toastmasters meeting, the skills they
learn stay with them for a lifetime. 

Most people are shy or nervous about speaking
in public. Many of your employees would rather
have a root canal than sign up for a “speaking
class” at the office. However, since 1924, Toast-
masters International has helped millions of men
and women become more confident in front
of an audience. Our international network and our
learn-by-doing program are sure to help your
employees become better speakers and leaders.
See the overleaf for the testimonials to prove it!

Toastmasters training will teach your employees to:

t Give better sales presentations

t Hone their management skills

t Organize teams

t Offer constructive criticism

t Effectively present ideas

t Conduct meetings

t Listen better

t Develop their leadership potential

What’s in it for
your organization?
When employees are confident and
competent communicators, everyone wins:
They do, and your company does. Your
business needs leaders, and good leaders
are good communicators. Leadership is
the art of persuading others to do what
needs to be done. To do so, they need to
communicate, and they need to work as a
team. In Toastmasters, members do both;
they learn to vary their approach to suit the
needs of different people, be they the audi-
ence for a speech or the committee for a
fundraiser. Confident, charismatic leaders
weren’t born that way. In Toastmasters,
members gain the practice to shape their
words and their career.

Resources: When your employ-
ees join Toastmasters, each will
receive a variety of manuals and
resources on how to give pre-
sentations. They’ll also receive
a monthly magazine that offers the latest insights
on speaking and leadership techniques. 

A pat on the back: People love recognition, and
Toastmasters provides it. At first members are
applauded for their effort; later they are applauded
for their skill. (After presenting the first 10 speeches,
a member is recognized as a Competent Toast-
master and given a certificate suitable for display
in the office or at home. As they progress in the
program, members are
recognized for other
accomplishments.)

How it works.
A typical Toastmasters
group is made up of 20
people meeting once a
week for about an hour.
Each meeting gives
everyone an oppor-
tunity to practice:

t Giving impromptu speeches. Members have the
opportunity to present one- to two-minute
impromptu speeches on assigned topics.

t Presenting prepared speeches. Three or more
members present speeches based on projects
from Toastmasters manuals, covering topics
such as speech organization, humor, voice,
language, gestures and persuasion.

t Offering constructive evaluation.
Every speaker is assigned
an evaluator who points out
speech strengths and sug-
gestions for improvement.
This peer evaluation ele-
ment is the key to the
success of the Toast-
masters program. It gives
members the confidence
to progress one step at
a time toward becoming
the speaker and leader
they want to be.

“When employees are confident and
competent communicators, everyone wins.” 3M
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The cost is minimal and the benefits long-lasting.

It really works: The effectiveness of the Toastmasters educational
program is evidenced by the approximately 5,000 organizations that
sponsor in-house Toastmasters clubs as communication training for
employees. The Director of the U.S. Office of Personnel Management,
Janice R. Lachance, says, “The Toastmasters experience can help
employees gain the necessary skills to speak, listen and think in ways
that broaden their abilities and help create a skillful and talented
workforce….We encourage Toastmasters involvement because we
have found it an effective way to enhance employee communication
skills, which in turn, fosters self-confidence and personal growth.”

These organizations and many others sponsor
Toastmasters training for their employees:


